
CULINARY DISTANCING COS SOCIAL MEDIA POSTS 

“On Culinary Distancing COS, Monse’s made it a point to 
highlight other businesses that we knew were struggling. A 
lot of them weren’t actively promoting themselves, I think 
people feel hesitant sometimes because they feel like 
they’re begging. So it’s great when other businesses 
highlight them instead. It’s a place to promote positive 
initiatives, to mention someone who might have been 
overlooked, or is new and doesn’t have a fan base yet to 
promote themselves to. That’s very valuable.” -Tim Hines, 
co-owner and husband of chef/owner Monse Hines, 
Monse’s Taste of El Salvador  




