CULINARY DISTANCING COS SOCIAL MEDIA POSTS

“This being the first ever Social Return on Investment (SROI)
study being done on a pandemic business solution, the findings
are incredible. We found that above all, when community
comes together around a positive, well-intended, trustworthy
effort, amazing things can happen. The Culinary Distancing COS
Facebook Group has shown that the simple contribution of a
social media page brings economic stability, community
connection, and a strengthened focus on the power of
spending your dollar with local businesses.” - Stacey Burns, Co-
Founder and Chief Impact Officer of Colorado Institute for
Social Impact




